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Fig. 7.1: The Evolution of Search: From Keywords to Al Answers
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Fig 7.3: Opportunities and Challenges of SEO in Al Era
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Fig 7.4: From Keyword-Based SEO - Intent-Based SEO
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Fig 7.6: The Answer Optimization Content Structure
Streamlened Process for Al-Powered SEO
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Fig 7.7: Topic Cluster Structure for Al SEO
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Fig 7.8: Example of Schema Markup in JSON-LD
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Fig 7.9: Intermacected SEO Framework
Content, Technical & Al Understanding Relationship
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Fig 7.11: Responsive Website Display:
Desktop vs. Mobile View

Desktop View Mobile View

Mastering Al-Powered SEO

Lieheck prest g wishility B graesth

Source: Modern Web Design Principles.

mwn 7.11 : dragrvmsuaavwatdulsduuu Desktop ua: Mobile




niswavudv Al Bot ua: Search Crawler

Al Bot 165U Googlebot nSo ChatGPT Search Plug-in (3s:uunis™
sousoudolyauuu Contextual Crawling solulaqQualAa ucgous:Lou
lAsvasivomeiurkun (DOM Structure) ua:A WD UlEgLUDVIUDKIND

Dulsa

wuomvaiacgiunissovsu Al Bot
(1) hantagv JavaScript NsouvDya
(2) Bunn <meta name="description"> tKASULLA:FDAUKINY

(3) (8 Open Graph (OG Tags) dawSumisussStu Social Media
asdodou Error 28 Google Search Console




NISASIDIDUMVLINATAD N VCDLUDY

Technical SEO

WtsmsmAsoideoudiou udidumsquacioliov WU as>vaouavnLde

(Broken Links) asoodou Duplicate Content UsSuUsvlasvudsivliiol
nmiswJasgulinalulad Bsinsoviuolsu Screaming Frog, Ahrefs,
Semrush, GA4 (woasdodoudamu:l3ulsa




1AsaviJo Al &sunisni SEO

ununudVLIASDYID Al cid SEO gntnu

(ugAnou NMisn SEO dovoiAgNIsAIaLaILa:NISASIDIDUADYAULDY
wadoouulasovionuulnanuade Artificial Intelligence (Al Tools)
JWISNBIYIASIERWOANSSUUD VWIS LUDTUUAIAU LLa:NISYQDUQUUDD

1Sulsdldogvubugh NMitknisovnagns SEO Wuuuu “dayadulnaou
(Data-Driven SEO)” oghvounossv




msasoiliomnuidasnu Al sunegdvmswaulagmiviivdsins:uu Al WD uazus:udanavoya

wnsovilonanitstu Al SEO

Kuhndrney

Google Search Console (GSC)

ASIDADUAIAU AMSLEQVWA LlazAS
whavvovdulsd

31AS1EKAAUNDRIEDSY AAA Las
CTR wwaUsuluanl

Google Analytics 4 (GA4)

31As1KwWgainssuL@ztldunvREiu
BSulsd

>0 Engagement Rate ua:
Average Engagement Time

ChatGPT / Gemini

StAsskAmaiuuaztudldunsAUK)

aswloldgnoutnudmu  Search

Intent uavK(H

SurferSEO / NeuronWriter

Sins1zKlasvasivunAdullazAmkan
UDVALLUY

vlAsvISavlaAKkan (KIKku1zaU
AU Al Search

Ahrefs / Semrush

asd>ddou Backlink wa: Domain
Authority

lasSuAMUUTLGodauoY E-E-A-T
WIUAVAATUNTW

Rank Math / Yoast SEO
(WordPress Plug-in)

31AS1EKATUATWUNAITIUADULNELIWS

asdddau  Meta Tag, Slug,
Keyword Density uazA»uaiu
oAl

-:J?'f'ANSWER
£ ENGINE
IMIZATION : @




/ ‘ Msts ChatGPT ua: Gemini
= Pl o h
LWDILAS1:K Search Intent

Al 1su ChatGPT ua: Gemini

auisaBlunmsmMamsaiua:dolns1i:h MNIUUDVRALS (User Query) ALAQUUDSY
Tagunnisaaiaaiuisatoukddd U Msaaiaddnamasy tWolk Al $oaasv
AMOUALAETDY WU Al DwadonisdSaruwu SEO upvruUdevIUSTDEvTS
LBulsaniASgAdsnY SEO ogvolstAlduidasnu Al nistd Al $osAaum Intent

b
= |

UoVRIGluaANUU:U NMIKa st 1vURWULiDKIBVANTAasvIUIKUIEgUINTU




NSt GA4 ua: GSC S1Aas1:KUS=anSmw

Google Analytics 4 nso GA4 (GlunsGamuwnanssun(s (User Journey)
OlAS1:h Engagement Rate wa: Bounce Rate q1sooduuhavnuivovNMISIUsU
lsu Organic Search, Direct Traffic, Referral

Google Search Console KSa GSC udaavmAu»SLYNNMIIKALSUTEAUSING S1AST1:K

CTR (Click-Through Rate) ua: Average Position asdodaouuUtyni Indexing
KnSo Mobile Usability




NSt GA4 ua: GSC 3iasr -KUs=ansmw

Google
Analytics 4

Go gle

Source: Google Analytics & Search Console Interfaces

mwi 714 : doaghvuasuasa GA4 ua: GSC udaveAugoalsy




msis Al >e31as1:=Kiiion
(Content Scoring)

1AsovVJD Al 9819 SurferSEO 1Sd NeuronWriter annsads:zijuacumw
yovunndw lagdalula wu asIdadUAIUYIDNIKUIEAUNURITD uusth
Keyword r8o Entity findsiwy wWssutiguazuuu SEO duiSulsdduiv

uuomvumsandiua:uuu Al Content Score

yoIvA:lLuU s:GuAuAW uudsnvUsuusv

lUDKIASDUAQU Intent

80-100 GlEou X
ASUAODU

v1adoyaldvan Ksaavlu

60-79 adunaiv .
1Goulyv

WU E-E-A-T ua: (hogv

(hnd1 60 AJSUSUUSY
Us:znou




mMsaamunauuu Real-Time

inSoviio SEO alslhiianwisaiboucolioyauuu
Boaln 15u GA4 1Bouriu Data Studio 13o
Looker tWoasouasuasauaavwaaws SEO
5alula uaQVAAUNTRIBINBULUINAGA LaQVKUN

wwongnidonlagy Al Overview UpgASY UaQY
Conversion Rate ua: Engagement Time

Fig 7.15: Real-Time SEO Performance Dashboard

& www.seotechblog.com (¥) LIVE DATA

Real-Time Keyword Rankings (Last 60 min) Top Live Keywords

200 coffee maker review +15

Best Al tool (Poc 30
100 . — i SO coffee maker review 4
SEOQ Guide (Pos. 4 +15
SEOQ Guide (Pos. 8 4

SEQ Guide [Pos. 8

Live Site Health " gl Trending Content

& Crawl Errors: 0 (Good) & : : - The Future of Al |
" inSE
@ Page Speed: 92/100 (Good) g s in SEO S

. e B 85 live B 85 live H 4live
& Mobile Usability: No Issues (Good) i TSt

Source: Integrated SEO Analytics Platform

mwi 715 : ddag1v Dashboard nis3ana SEO uuu Real-Time



msJanaua:msus:iiuds:ansmw SEO tuan Al

auwWagsuudavuavnisdana SEO

I T
T — G - N |

uoda nmisdawa SEO Untdax83awugiu 1su suquuovAAu (Keyword
Ranking) w$o dudunan (Click) ucluga Al Search msdawaasulugyu
UDYAANNIT WU AtuNMwuovMsuUsing (Visibility) ua: ssQunisuasusou
(Engagement Depth) Al TulaidanidulsdoinoiuduAgidsaanciolU ucioin
AUMWURVMODU (Answer Quality) dvuunsdawadpvumiiviio ”qrun'wr‘i Al
wa:NBlasuINiom” YINN31NMISUDVLWEVUSUIEUNISITISY




Fig 7.16: Evolution of SEO Metrics:
Traditional vs. Al-Powered
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Fig 7.20: Integrated SEO Cycle: Content - Technical - Analytics - Al
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Source: Modern SEO Framewaorks & Al Integration
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Fig 7.21: Integrated SEO Strategy Planning
A Step a-Step Framework for Modern SEQO
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Source: Modern SEO Strategy Playbook 2024
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Fig 7.23: The Continuous SEO Improvement Loop
An Agile Framework for Everlasting Optimization
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Al-Drriven Insights
Refirement & Strategy Adjusiment

Source: Agile SEO Frameworks & Best Practices
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Fig 7.24: The Evolution from SEO to SXO

From Search Engine Optimization to Search Experience Optimization
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Source: Modern Digital Marketing Frameworks & Al
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Fig 7.25: Google Search Experience (SGE) Display Example
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Fig 7.26: Voice & Visual Search Examples

The Future of Al-Powered Discovery
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Source: Google Al & Search Trends Report
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From “Web Pages’ to “Direct Answers & Experiences

1. Traditional
Search Engine Era

L

Understanding User Intent Generative Al Answers

(Al-Powered) :
Keyword Matching Conversational &

G ;
M Eﬁaﬁgﬁﬁfﬂge - Contextual Search
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Proactive Information Delivery

Source: Future of Search Report 2024
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